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c o u n t r y  p r o p e r t y

i n s p i r i n g  p r o p e r t i e s  a c r o s s  t h e  c o u n t r y



Every night in towns and cities through-
out the nation, restless couples plot their 
escape to a quieter, more bucolic life 
in the country. It is an infectious and  

inherently British pastime. And one that has been 
picked up by Anglophiles wanting to share in the 
British dream.

“We are unique in Britain in thinking that if you 
are successful, you go and live in the countryside,” 
says Mark Hedges, Editor of Country Life maga-
zine. “It’s something that’s locked into our DNA.”

W H O  W A N T S  W H AT ?
However, there are as many different reasons for 
moving to the country as there are people who do it 
and houses to move to. 

“The dream of a rural idyll is a very potent 
one, that idea of pastoral escape seems to appeal 
to something deep in the human psyche,” says  
Victoria Wormsley, Director of French-Brooks 
Interiors, who has worked with hundreds of people 
who’ve taken the plunge. “Everyone has their own 
take on the dream of life in the country,” she says.

Lindsay Cuthill, Head of Savills Country  
Department, has a more pragmatic take and 
has found the perfect property for all manner of  
different clients. “There are many different driv-
ers to the country house market,” he explains.  
“Children’s schooling remains an important one for 
families, and, for those needing to be in the City 
early every morning, an easy commute with plenty 
of fast trains is fundamental.”

For that reason, certain areas in the Home 
Counties near Haslemere, Winchester, Cranbrook, 
Berkhamstead and St Albans, among others, will 
always be popular. 

C O U N T R Y  
H O U S E  D R E A M S  

However, with the advent of home-working and  
super commuters who are prepared to travel hours 
each way to secure their rural idyll, the mosaic of 
buyers’ needs and desires has become more com-
plex. Although they’re still important, it’s certainly 
not just about the schools and train lines any more.

A L L  A B O U T  T H E  B U Z Z
Many buyers don’t want to leave the buzz of a 
town behind. And they don’t have to. One of the 
side effects of there being 1.5 million people now 
based at home for all or part of the working week, 
is that many market towns aren’t just bustling at the 
weekends, they are lively destinations throughout 
the week too. 

“If you go back only 20 years, lots of towns  
weren’t that exciting,” says Lindsay. “We didn’t have 
a café society outside of the main cities. Today, all 
our buyers, whether they are coming from London, 
Oxford, York or Salisbury, have got used to a buzzy 
lifestyle, which they’re not necessarily willing to 
give up when they move to the countryside.” 

He cites a number of new “star towns” from  
Frome in Somerset to Beaminster in Dorset and 
Ledbury in Herefordshire that are all becoming des-
tinations in their own right. And many more show the  
potential of following the trend. “A good butcher 
and baker and an annual festival or fête – that’s 
enough to get started,” he says.

Others, who are drawn to the country for its 
more traditional pursuits such as horse-riding or 
shooting, will focus on that when deciding where 
to go. “They’ll be looking to find a ready-made 
community that they can join,” says Lindsay. 

While others will want to make sure there is a 
good pub in the village. “Not necessarily because 

Leaving the city for the countryside can seem a rite  
of passage for many homeowners, but do  

everyone’s dreams look the same?
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D E S I G N E R 
S E C R E T S

B R E A K  W I T H 
T R A D I T I O N
“Reconfiguring 

spaces, contemporary 
additions and colour 

can create an exciting 
juxtaposition between 
old and new. Keeping 

a strictly traditional 
approach, is not always 

the best direction.” 
Hugh Leslie

Hugh Leslie Design

A V O I D  F U S S
“Use traditional pieces 

but decorate in a 
cleaner and less fussy 

way. Go for simpler 
curtains and choose 
wallpapers that aren’t 
period. The key is to 
ensure nothing looks 
‘done’; make rooms 

look like they’ve always 
been that way.”

Roger Jones
Director, Sibyl Colefax  

& John Fowler



they see it as a means to build a social network  
locally, but more as a place to go when friends come 
and visit,” explains Lindsay. 

F R I E N D S  A N D  F A M I LY  W E L C O M E
The notion of friends coming to visit has an influence 
on the properties that people look at.  Buyers increas-
ingly want a decent space for their house guests – and 
they don’t mean sofa beds in the living room. 

“Perhaps it’s a result of the trend set by country 
hotels such as The Pig group, but owners seem to 
want to replicate that slice-of-luxury experience for 
their friends and family when they come to stay,” 
says Giles Kime, Interiors Editor at Country Life 
magazine. “With everyone leading increasingly 
busy lives, it’s also attractive to be able to shut the 
door on the guest annexe and save dealing with the 
clean-up for another day.” 

The type of house people are looking for has 
changed in other ways over the years. “The notion 
of splendid isolation – the desire to find a house 
with a mile-long drive and no neighbours in view 
from any aspect – is less dominating than it once 
was,” says Lindsay. “Although, there is still a strata 
of buyers who cherish their privacy and want to 
guard that jealously.” 

At the upper end of the market, where this ques-
tion of seclusion becomes more important, buyers 
might be prepared to travel further afield –  into 
Dorset, Worcestershire or Herefordshire. “These 
clients tend to run their own businesses and don’t 

have to worry about Friday night traffic on the  
motorways,” says Lindsay.

Families are also much less bothered by outdoor 
swimming pools these days. “People spend much 
more of the summer abroad than they used to,” 
explains Lindsay. “If buyers are considering a pool, 
it’ll more often be an indoor one.”

One thing that never changes though, is  
people’s love of a garden. “It won’t matter whether 
the house is a primary residence or just for the week-
ends, buyers will cherish a classic English country  
garden,” says Lindsay.

 
M A K I N G  A  H O U S E  A  H O M E

There are certain elements about any house pur-
chase that have nothing to do with its location, its 
garden or what the guests will think – and that’s 
what it will be like in the day-to-day. For almost 
everyone, this will mean a decent sized family 
kitchen, a games room for children or teenagers, 
and master bedrooms with spoiling bathrooms. 

 And it will also come down to the little details 
that each new owner will put into their house. “For 
it to live up to the country house dream, it has to be 
really enjoyable to live in,” says Victoria. “Not just 
an impressive entrance hall or huge kitchen, but 
somewhere to sit when taking your boots off, the 
perfect armchair in a sunny spot, a bath positioned 
to make the most of the view. These kind of details 
make a big difference and ensure that the dream is 
one you can actually live in, not just look at.” 

W E E K E N D  
G A R D E N E R

Award-winning garden 
designer Marcus 
Barnett gives his 
advice on how to 
achieve the perfect 
English country  
garden, even if you’re 
only there at weekends

For those who only have 
the chance to escape 
the city at weekends, the 
garden can become a 
hanging axe of burden: 
weekly weeding, cutting 
back, mowing and slug 
hunting mounting up 

until you’re standing in a 
jungle in July. While it may 
be tempting to convert 
it all to lawn, or (heaven 
forfend) pave the whole 
lot over, it’s worth not 
giving up quite so quickly. 
There are ways of making 
your country garden 
bumble along.

Trees can be 
a remarkably low 
maintenance option. 
You could create a small 
orchard, with grass 
allowed to grow long, 
sliced through with mown 
paths. Mix non-fruiting 
varieties with autumnal 
croppers to keep the fruit 
clear-up to a minimum. 

Another route to 
fuss-free gardening is 
block planting. A carpet 
of snowy barrenwort 
(Epimedium x youngianum 
‘Niveum’) beautifully 
fills a shady border, 
or bold swathes of a 
single variety of grass, 

such as Pennisetum 
alopecuroides ‘Hameln’ 
can look extremely 
striking and demands little 
maintenance throughout 
the year.

While a garden that is 
‘low-maintenance’ is the 
holy grail, it’s always a 
good idea to have a wise 

pair of helping hands on 
site; there will always be 
weeds no matter how 
simple the plants chosen. 

The everlasting love 
for the classic English 
country garden with full 
borders and a riot of 
colour, is a trend that will 
never disappear.

By keeping things 
simple (and having a 
little help) it’s possible to 
have a guilt-free country 
garden that may not be 
Sissinghurst but it will at 
least have a little more 
order than the jungle  
that threatens through  
the week.
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T I M E L E S S 
C L A S S I C S
“Creating the  

ultimate country 
house interior is all 

about mixing beautiful 
timeless fabrics with 

classic pieces of 
furniture, a good dose 
of fine art and ideally 
a few antique pieces. 
Big deep sofas filled 

with feather and down, 
practical oak or stone 
flooring, fabrics that 
won’t date. A great 

interior will have some 
areas with cosy,  
darker spaces –  

maybe the study or 
snug and then light-

filled kitchens.”
Emma Sims-Hilditch 
Founder and Creative 
Director, Sims Hilditch


